FIGURE 7.1 Americans drink far more nonalcoholic beverages than alcoholic beverages on the average, yet television shows generally portray alcohol as the most common beverage consumed. Of an average of 182.5 gallons drunk per year by all Americans, alcoholic beverages represent about 16 percent of the total and nonalcoholic beverages about 84 percent. Source: Alcohol Research Information Service.
erage consumed most often in television shows is distilled liquor, a substance that cannot be advertised on television because of industry self-regulation.
In the shows watched by the Michigan State researchers, virtually every depiction of drinking was positive. Drinking and drunkenness often tend to be presented in a humorous way on television. Sometimes drinking is shown as a way to solve problems, relieve tension, or blend in with a group. Drinking is generally a sophisticated, glamorous, mature act, a normal part of people's behavior. Rarely is it associated with any sort of problem, except in shows explicitly focused on alcohol problems. Characters in most shows seldom disapprove of another person's drinking, and when they do their disapproval tendsonly some of which focused on heavy drinkers, including alcoholics."
